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Master Digital Marketing and Analytics skills and take your career
to the next level!
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Advanced Certification in
Digital Marketing and
Analytics

Sign up for this advanced certification by IITM Pravartak (A Technology Innovation

Hub of IIT Madras) and Intellipaat, and learn under the expert guidance of IIT Madras
faculty. The program is designed to help learners master the key fundamentals of
marketing as well as essential digital marketing skills such as organic marketing, paid

marketing, and marketing analytics.

IT™

PRAVARTAK

CATALYSING INNOVATION

Technology Innovation Hub
of IIT Madras

Hottest

1.7 Million Job Postings

Growing Digital Marketing and
Analytics Industry

Popular Degree

our

2 Million+ 1,000+

500+ 55%

Skill Development

Future-oriented Career

High Demand

400+

155+



About Program

This online Advanced Certification in Digital Marketing and Analytics has been designed to help
you understand business problems, marketing principles, branding, and PR communications. A o ] Q\ \
You will also gain digital marketing skills that are crucial for excelling in the marketing domain

along with understanding how data analytics plays an important role in marketing analytics.

Learning Format 6 Months Campus Immersion IITM Pravartak

Key

6 Months of Applied Learning 50+ Live Sessions across 6 Months

43 Hrs of Self-paced Learning Learn from IIT Madras Faculty and Industry Practitioners
20+ Industry Projects and Case Studies 1.1 with Industry Mentors

Placement Assistance Resume Preparation and Linkedin Profile Review

24*7 Support Designed for Working Professionals and Freshers

1:1 Mock Interview No-cost EMI Option

2-Day Campus Immersion at IIT Madras

Program
Instructor-led Training Hackathons
Dedicated Learning Management Peer Networking and Group Learning
Team
Self-paced videos Gamified Learning

Projects and Exercises 1:1 Personalized Learning




Who Can Apply for the Course?

O Individuals with a bachelor’'s degree and a keen interest to learn Digital Marketing and Marketing Analytics
° IT professionals looking for a career transition in Digital Marketing

Professionals aiming to move ahead in their careers

Digital Marketing or Analytics Professionals

Freshers or final-year college students who want to build a career in Digital Marketing and Analytics

Application

The application process consists of three simple steps. Candidates have to submit their application.
An offer of admission will be made to the selected candidates, and their application will be accepted

upon the payment of the admission fee.

SUBMIT APPLICATION
Tell us a bit about yourself and why you want to join

ADMISSION TEST & APPLICATION REVIEW L@:‘
Clear the admission test and have a personal interview —
with our interview panel —
ADMISSION LETTER ;

Shortlisted candidates would be offered the admission letter




Learning
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Program

Module 1

Search Engine Optimization (SEO)

® Introduction to Marketing and Advertisements

® Introduction to Digital Marketing and Its Advantages over
Traditional Marketing

® Customer Centricity

® What is SEO and how do Search Engines Work?

® Understanding On-page and Of-page SEO In Detail

® Keyword research

® Technical SEO, Mobile SEO, and Schema Markups

® Link building — Blogger Outreach and Other Techniques

® Social SEO, Local SEO, and International SEO

® SEO Audits

® SEO Tools — SEMrush, Ahrefs, etc.

® Algorithm Updates

® How to Rank #1 on Google?

Module 2
Understanding Business Problems

® |ntroduction to Business Problems and

Hypotheses Formulation

Module 3
Marketing Principles

® Segmentation, Targeting, and Positioning

Module 4
Marketing Mix Decisions

® Designing Service Offering

Module 5
Branding Marketing and PR Communications

® Brand Positioning
® Engagement Strategy

® PR Activities

Module 6

Marketing Analytics

® Data Science in Marketing

® Statistics for Data Science

® |ntroduction to Supervised and Unsupervised Ledrning
® linear and Logistic Regression

® Applications of Analytics — Market Basket Analysis,

Customer Segmentation, and Customer Lifetime Value

Module 7
Social Media Optimization (SMO)

® What is Social Media Optimization?

Why Social Media Marketing?

Different Social Media Platformns — Quora, Facebook, Twitter,
Instagram, LinkedIn, Pinterest, etc.

Promotion of Content or Product(s) on these platforms
Managing and Driving Engagement

Guidelines and Best Practices

Social Media Platforms — Case studies

Module 8
Video Marketing

Why Video Marketing?

How to Rank YouTube Videos at #1 Position?
Different Video Platforms — YouTube, etc.
Video Marketing for B2C Businesses

Video Marketing for B2B Businesses

Live Streaming and Video Uploads
Generating Leads from Videos

Optimizing Videos for Ranking

Module 9
Paid Marketing

Google Ads
Facebook and Instagram Ads

LinkedIn Ads

Module 10
Email Marketing

e What is Email Marketing?

e Its Objectives

® Tips and Tricks

e Domain Reputation and SPF

e Different Email Providers — Mailchimp, etc.

e Campaign Creation — HTML and Built-in Editors
e A/BTesting

e Source Tracking, List Management, etc.
Module 11

Landing Pages

Technical Understanding of Pages

Conversion Optimizations

Understanding User Behavior and Taking Actions Accordingly

Lead Capturing on Pages

A/B Testing of Pages

Module 12
Affiliate Marketing

What is Affiliate Marketing?
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Program Curriculum

o Its Benefits Skills to Master

e Different Platforms

e Affiliate Tracking on a Welbsite SEO SEM

e How to Handle Affiliates? Content Marketing Branding

¢ Handling Fraudulent Transactions Social Media Marketing Marketing Analytics

e Tips and Tricks

Google Analytics Facebook & Instagram
Product Positioning Advertisement
Content Marketing and Influencer Marketing Pricing strategy Preparing Communication
e What is Content Marketing? Predictive Analytics olan
e Its Objectives
e Different Types of Content Marketing Applied Analytics Email Marketing
e Writing Blogs and Content and Promoting It on Different Video Marketing Supervised and Unsupervised
Platforms Market Basket Analysis Learning
e Creating Engaging Videos and Promoting Them
e What is Influencer Marketing?
e How to Reach Out to Influencers and Engage Them? TOOIS tO M(]Stel‘
.. . ] i\ Google Ads rnall:hlmp facebook
Digital Marketing Analytics, Strategy and ROI
Measurement
° Unde.rstondlng Google Analytics and Visitors’ Traffic SEMRUSH hrEfS ‘F r"-_.-ilj-ﬂl":-:t ~,.
Matrices
e Understanding Visitor Behavior using Multiple Metrics =
e slicing and Dicing Data \lY WORDPRESS SmallS=®Tools Soogle
e Understanding Growth Patterns
e How to Build a Marketing Strategy by Seeing Traffic | Google Analytics D YouTube | Advertising M Google Trends
Patterns?
® Channel Performance, Setting Goals, and Creating Ubersuggest uuweg; Linkedm
Reports and Dashboards
® Measuring ROI as an Integrated Approach and Strategy
Creation Ewitter @‘Imtagrwm 2 YouTube

yoast
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Nirav Parmar
Marketing Manager, Paytm

He is an IIM Ahmedabad alumnus with a vast experience in consumer-focused digital marketing. Currently
associated with Paytm, Nirav oversees Performance Marketing, Customer Segmentation, Marketing

Campaigning, and Innovation.

Dr. Gurpreet Kour

Assistant Professor at 1IM Shillong

Dr. Gurpreet Kour specializes in the domain of marketing and communications. Her area of research
includes destination branding and promotion, tourism planning and development, travel advertising, and

marketing semiotics.

Umesh Krishna
Director-Marketing head Swiggy

He heads a team spanning from insights and brands to media managers and drives the central branding
and leads the media. An IIM-Kozhikode alumni, he is experienced in developing top-notch

communications strategies.

Mr. Vivek Dhandapani

Researcher at IIM Shillong and Management Consultant at IIT Madras

An alumnus of IIT Madras, Vivek Dhandapani is a researcher at IIM Shillong working on programmatic
advertising. He also works with various brands and businesses to help them execute successful digital

campaigns.

Dr. Nalini Guhesh

Managing Director, Network Analytics team at Ogilvy

Dr. Nalini expertise is in the areas of Customer engagement and digital analytics with over 20 years of
experience in one-to-one marketing. She engages in Consulting projects in the area of Marketing Analytics

and Customer engagement.

Dr. Babji Srinivasan

Associate Professor at IIT Madras

Dr. Babji Srinivasan is working as an assistant professor in the Department of Applied Mechanics at IIT
Madras. He holds a PhD from Texas Tech University and his reseadrch interests span from Behavioral

Informatics to Cognitive Systems Engineering.

Mr. Suresh Ramadurai

Data Science and Analytics Expert

Suresh Ramadurai is involved in teaching market research as a visiting faculty at various IIMs and in
training analytics professionals. He is an IIT Delhi graduate with a degree in Chemical Engineering and

holds a PG Dip. in Management from IIM Bangalore.
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Meet the Batch

Industries Our Learners Come From

® 12% - BFSI

52% Information Technology
® 8% - Healthcare

® 9% - Consulting

3% - Others

16% - Telecom

Work

1% Some of their current employers include

y
I I

14%
9-12 years
©BOSCH =

23%

6-9 years > ' ‘ d b TATA
accenture : ‘ A o e TATA CONSULTANCY SERVICES
vmware ~— | Abbott DAL

30%

3-6 years

22%

0-3 years




Career Services

=1 500+
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600+

()
A_& JobShares

7T Webinars

What Makes Us Tick

* Past record is no guarantee of future job prospects | ** Placement Assistance doesn’t guarantee you a job

Career-oriented Sessions

Attend 10+ career-oriented sessions
by industry mentors and plan your
career trajectory

Profile Building

Craft a Digital Marketing and Analytics
resume and LinkedIn profile and make
an impression on top employers

Mock Interview Preparation

Prepare with mock interviews
including most asked questions by
top employers

1:1 Mentoring Sessions

Get 11 guidance at every step in
your career transition to Digital
Marketing and Analytics

©

29

Lo}

JOB

55%
S8(8) Avg. Salary Hike*

400+

Hiring Partners

Placement Assistance

Placement opportunities are provided once
the learner is moved to the placement pool.
Get noticed by our 400+ hiring partners.**

Dedicated Job Portal Access

Get exclusive access to 200 job
postings per month on Intellipaat’s
job portal

Job Fairs

Job fairs are conducted regularly to
introduce learners to major
organizations

Hackathons

Work in terms and get exclusive
access to hackathons

IND: +91 7022374614

US: 1-800-216-8930

sales@intellipaat.com

www.intellipaat.com
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Program

IntelliPaat About Intellipaat

Intellipaat is one of the leading online training providers with more than 1.2 million learners
in over 155 countries. We are on a mission to democratize education as we believe that
everyone has the right to quality education.

We create courses in collaboration with top universities and MNCs for employability like IIT
Madras, University of Essex, University of Liverpool, IIT Roorkee, IIT Guwahati, SPJIMR, IBM,
Microsoft, etc.

Our courses are delivered by SMEs & our pedagogy enables quick learning of difficult

topics. 24/7 technical support & career services help learners to jump-start their careers.

—

IT™ = About lITM Pravartak
PRAVARTAK

CATALYSING INNOVATION IITM Pravartak is hosted as the Technology Innovation Hub (TIH) by IIT Madras and is

Technology Innovation Hub of IIT

Madras funded by the Department of Science and Technology, Government of India. IITM Pravartak

mission is aimed at complete convergence with all stakeholders by establishing strong

linkages between academia, industry, Government, and International Organizations.

On completion of this course, you will:

e Receive an Advanced Certification in Digital Marketing and Analytics from IITM Pravartak
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2 Million Learners & 500+ Corporates across 155+ countries

upskilling on Intellipaat Platform

INDIA

AMR Tech Park 3, Ground Floor, Tower B, Hongasandra Village,
Bommanahalli, Hosur Road, Bangalore, Karnataka 560068, India
Phone No: +91-7022374614

UK

Flat 16 Bluepoint Court, 203 Station Road, Harrow,
Middlesex HAT 2TS, UK

USA
1219 E. Hillsdale Blvd. Suite 205, Foster City, CA 94404
Phone No: 1-800-216-8930

sales@intellipaat.com

)
intell /ntelliPaat
www.intellipaat.com -~




